
In today’s digital world, mobile devices are at the center of our daily routines. From sun up to sun down, we search, 
share, watch, like, and swipe. To keep up, marketing professionals have to adjust to this new reality and change the 

way they interact with consumers when doing research by utilizing implicit research. 
Measuring purely rational processes is no longer good enough. Instead, bridging rational and emotional drivers is key 

to accurately predicting how consumers behave and decide. Inspired by these developments, we created 
Unspoken™, a new technology that blends implicit research techniques with an engaging mobile interface.

Virtual Reality in 
your pocket

Bring Virtual Reality 
to your phone 

Experience Virtual 
Reality in a simple and 

fun way

As easy as 
putting on your 

glasses, but you 
see more than 
with your specs 

alone.

Now you can 
live life on 

your phone in 
3D 

Step into a 3D 
world anytime 
& anywhere

Rip it, unfold it and 
transport yourself to a 

different world 

An immersive experience 
on your phone 

Unfold a Virtual Reality 
anywhere, anytime 

Winning messages marry the accessibility of the product with equally accessible language. Calls to action 
like "Experience", “Bring”, and “Step into” inject urgency into the message - rather 

than stating facts - and activate the consumer’s imagination. Experience Virtual Reality 
in a simple and fun way is the most effective message for Cardboard.
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An everyday 
window to 
new worlds 
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